
 
 
How to Communicate with Customers about the Temporary Coin Shortage 
 
On June 15, the Federal Reserve announced a temporary coin shortage due to the COVID-19 
pandemic. This strain in coin circulation is one of the unforeseen consequences of the national 
social distancing measures and the contactless payments quickly implemented by businesses.  
 
What caused this? 
 

• Businesses that typically have high cash transactions, such as restaurants, gas stations, 
and carwashes have all seen changes to their business models, which have impacted 
their regular bank deposits.  The normal flow of coins throughout the American 
commercial system was drastically slowed due in part to the change in business 
payments and temporary business shut downs. 

• U.S. mints also decreased production reduced staffing during this time. 
 

The Federal Reserve anticipates that the coin shortage will correct itself as businesses resume 
more normal operations and the coin circulation returns to normal. Additionally, the US Mint 
has resumed production and is working to correct the issue.  In the meantime, the Federal 
Reserve has instituted a coin rationing program, and is working with banks to address this issue. 
The Federal Reserve will continue to review limits based on national receipt levels, coin 
inventories, and Mint production. 

What can banks do in the meantime?  

• Let the MBA know if you run out of coins or anticipate a shortage. We’re happy to send 
out a request to MBA membership to see if another bank in the state can help by selling 
your coins. 

• Get creative and work with your customers.  Ask customers to bring coins; some banks 
have even decided to pay a small premium for account holders that change coin for 
cash. You can even consider actions like encouraging kids to break open their piggy 
banks and start a savings account!  

The coin shortage appears to be a bigger issue in other states than here in Mississippi, and 
hopefully that remains the case, but the MBA is here to help if anything comes up.   
 

 


